packaging and for the newspaper advertisements-"A Pile surmounted by a Fess between four Leopards Heads, without which they are not right". '7 For the next few years she continued to advertise and market the necklaces, while other quack remedies came and went in her shop.'8 Her advertising, however, was unadventurous, and she merely repeated the formulae of the now out-of-date Choke advertisements of a decade earlier,'9 without any mention of his name. She had taken over completely.
THE ANODYNE NECKLACE
But by 1717 Mrs Garway's shop was also an outlet for the necklace that was to become far more famous than that of the "great Traveller". This was the Anodyne Necklace, and this replacement was one fruit of a savage war that was going on for the domination of the necklace market. There was a battle between the necklace men and the other quacks in the teething business, in addition to the struggles between the various necklace men themselves. A four-side handbill plainly attacked the Choke necklace's list of satisfied customers, for example:
I shall here End this tedious Catalogue with this Satisfaction, that it is not ridiculously stuft up with the Names of Persons, some of whom have above 30 or 40 Years since been deceased, and the rest no where to be found, (a method made use of by some, to promote amongst the Ignorant the Sale of those insignificant Trifles, known by the name of Necklaces) but those I enumerate here, are not only living, but may easily be found out, or heard of, to justifie that what is related of the admirable Effects of this Medicine, is really matter of Truth.20 But necklaces were where the money was, and competition was fierce. More sophisticated methods ofpromotion were being introduced, and the days of relying on a simple, impressive list ofcustomers were numbered. Free "books" were being offered for collection "to any that will but ask for" them, as the newspaper advertisements said, though the amount of information that was not simply a disguised, fuller advertisement varied widely. There was to be a long history of give-away booklets, 11 BL Cl 12 f. 9 (177). The British Apollo throughout March 1711 carried the advertisement, which said that the nostrum was "Sealed with this Coat of Arms, if otherwise they are Countrefeits [sic] many of which purport to be of the all-you-need-to-know kind.2' Into the necklace trade came such a "free book", advertised, as in September 1715, as 'A Philosophical ESSAY upon Actions on distant SUBJECTS', looking at such current physical ideas as Sympathy and Antipathy.22 The title-page was unwieldy, cluttered, and aimed at catching the ignorant but general reader, not the scholar or the learned. But, as the advertisements developed, there was a shift away from such lumbering title-pages to that more naturally snob-oriented plug for a necklace which came with the addition of a weighty name, that of "Dr. Chamberlen". The particular Chamberlen here was Dr Paul Chamberlen, really a quack, but someone who carried the name of perhaps the most celebrated family of obstetricians in the seventeenth and early eighteenth centuries, whose invention of a short midwifery forceps had made their name and fortune.23 The Dictionary of National Biography credits Paul Chamberlen with the invention of the Anodyne Necklace, and of promoting it by dedicating "with consummate impudence" his 'Philosophical Essay' to "Dr Chamberlen and the Royal Society". Whether he invented the necklace or not, he was certainly greatly instrumental in its promotion and its continued success, down into the next century. He died on 3 December 1717, after very few years' association with the necklace, and it was rather his nephew, Dr Hugh Chamberlen, who was very much in the public eye until his death in 1728. The public could easily be bamboozled into thinking that a Chamberlen was a Chamberlen, and that one of the famous family doctors was as good as any of them. How were they to distinguish the fashionable doctor with whom Swift dined, the man who attended Atterbury in the Tower, from his more disreputable uncle? And the name of Dr Hugh Chamberlen the elder, who had been associated with William Dockwra with the founding of the London post in 1680, was perhaps as famous.24
Several early instances of the 'Essay' survive, with substantial differences between them.25 A simple dedication to the Royal Society became one to "Dr. Chamberlen, 21 E.g., a 16-page pamphlet of 1719: 'An Account of the Vertues, Use, Dose, and wonderful manner of T. Todd, William Dockwra and the rest of the undertakers, Edinburgh, Cousland, 1952. 25 Persons who have any Ailment in any part belonging to their Head: declaring to me at the same time that You heartily wished that all such would wear it, You being thoroly convinced of its Wonderful and Surprizing Anodyne Virtues, from a long experience which You was pleased to own to me that You had had of it, Acknowledging to me that You Your self had used it for many Years, and always with success, for these new mention'd ends: I most willingly lay hold of this occasion to inform the World of the great value and esteem You are pleased to havefor it, And which still appears the more by the large Approbation which you was pleased afterwards to give ofit, at your House on the 13 of Sept. 1716. incerted above in the begining of the foregoing Scheme.
In addition the outlet changes, from "the Milliner's Shop, right against the three Tuns (which is next to the Grainge-Inn) in Cary-street, facing Lincolns-Inn Fields Play-house gate, (which is but a little step up from Fleetstreet, and Temple-Bar)" to "ONLY of the Gentlewoman up oNE pair of Stairs, At And, true to his professed belief in the universal efficacy of the necklaces, the "doctor" not only almost daily send [s] great Numbers of Persons of his acquaintance to buy it, and also frequently sends for it HIMSELF for the use of his own Patients, having of late sent for a prodigious number: but also constantly, himself Wears one of these Necklaces on each Leg by way of Garters for the Cramp, which for many Years before he wore them, he was sorely afflicted with. . .26
The essay was well-publicized, and announcements were carried by The FlyingPost: Or, The Post-Master on 27-29 September 1715, and in The Weekly Journal, or British Gazeteer on 17 December 1715; and it was still being advertised four years later in The Post-Man on 20-22 August 1719. But during those four years many reorganizations, mergers, and takeovers had occurred within the area of influence of the Anodyne Necklace.
THE ANODYNE NECKLACE BRANCHES OUT
The 'Essay', like so much of the material associated with quackery, also acted as a vehicle for several other quack remedies. Initially they were the "Famous Purging Sugar-Plums",27 the "Rheum Plaister", the "Ague Plaister", "Saffron Drops", and "Daffy's Elixir Salutis". Later, these were reduced to two, with long encomiums on 26 Harvard University Library copy of 1715, p. 41. 27 Purging Sugar Plums were advertised in The Female Tatler, no. 40, [5] [6] [7] each, the "Saffron Drops" and the "Purging Sugar-Plums". But the final item that was included in the campaign was 'An Easy Method to write as fast as speak, as much in one Hour, as usually in a whole Day', in 1715. In the later essay, this new promotion was to be given away to anyone who "Buys either One of the above-mention'd Necklaces: Or a Bottle of the Saffron Drops: Or a Dozen of these Sugar Plums" in English or French. Now "any Person may WRITE AS FAST AS SPEAK. Write as much in a few Minutes as usually in a whole Day .. .". What this represents is the amalgamation of the quack medicines with the relatively respectable and well-documented shorthand method of Francis Tanner.28 Although he had been publishing his Shorthand since 171229 and wrote a booklet on keeping canaries,30 through his association with the Anodyne Necklace, Tanner became a notorious figure. Both his booklets were to be obtained from a Mr Bradshaw who was to be associated with the Anodyne Necklace in various ways, eventually coming to own the whole enterprise. But at this juncture he was promoting his own particular line in quack medicines by tacking on several pages of advertisements and four sides of "Some few Certificates of Cures" for them, after the eight sides of the shorthand method. Bradshaw was vigorously promoting the Purging Sugar Plums, both for individuals and, more pressingly, for the trade to take up. He obviously wanted as many outlets as he could persuade to take his Purging Sugar Plums, his Saffron Drops, and his Rheum and Ague Plaisters, and he was a great believer in the use of the Penny Post.
And if any Shopkeeper or other Person who by reading of this Advertisement, may have a mind to any ofthese things, (altho' they may live some Miles off,) will but send a Penny-Post Letter to Mr. Bradshaw above-mentioned, they need put themselves to no more trouble: for they shall as soon as ever the Letter is received, have whatever they write for (altho' it be but 2 or 3 Sugar Plums) brought to them, without paying any thing at all to the Messenger for bringing them: and also their Penny Postage shall be repaid them again ... Incidentally, the bitter complaints that such Sugar Plums were really poisonous 28 E. H. Butler, The story of British shorthand, London, Pitman & Sons, 1951, pp. 62-5. 29 Reference compounds, either mercurial, antimonial, or arsenical,3' were vigorously combatted by Bradshaw's advertising, both in this treatise and in the press.32 Purging Sugar Plums had a long innings, and any opportunity to promote them was taken and exploited. In 1728, for instance, The Weekly Journal: Or, British Gazeteer carried a long advertisement with a logo of a man in a nightcap seated in front of a roaring fire which was entitled AGUE, and this was a commendation of "The Famous little Purging Plums" as a "now as well known present Cure, that when these Distempers were lately so very common and fatal throughout the Kingdom, they cured those immediately who took them, when sometimes Two at a Time lay Dead in Families who did not take them". As before, these were available "Wholesale and Retale" at "12d a Dozen: Or eight Shillings a Gross, with Plenty of Directions along with them, to any Shopkeepers to sell again, and a neat printed Sheet to hang out if they please". Very much later, in 1752, there was a hint that someone connected with the Anodyne Necklace's early promotion was a "knavish and designing priest".33 This is likely to have been Tanner, though it is not entirely certain. But priest or not, the shorthand booklet was a successful addition to the promotional armoury of the Anodyne Necklace, and it continued to be advertised and given away at least until 1723.34
The amalgamation of Bradshaw's flair for wholesale promotion of nostrums with someone who could write copy, like Tanner-witness the short hand monograph and the Canary Bird treatise-together with the name of Dr Paul Chamberlen, and with fashionable outlets like the Royal Exchange, guaranteed a commercially powerful company. What it needed was a way of constantly keeping the products before the public eye. They found several.
The first was to keep up the newspaper campaigns, and, with this in mind, the devising ofdistinctive and instantly-recognizable logos seems to have been crucial. The coat-of-arms or seal were popular devices, and these were used by several quacks. (1752) has a sustained attack on the Anodyne Necklace (pp. 28-37), in the course of which Tanner is contrasted with Sir Kenelm Digby, whose notorious "Wound Salve" had harmed many: "Sir Keneim, a most renowned Personage, a very great Naturalist, but no Physician; nor has his Sympathetic Cure of Wounds any ways vacated or superceded the Practice of Surgery, (but I know where it has forty Times made Work for that Profession) any more than this ridiculous Bead-roll is like to that of Physick; they having both of them been sufficiently proved fallacious and idle Dreams; the one however of an honest and well-meaning Nobleman, the other, as was creditably rep4orted, of a knavish and designing Priest."
4The Folger Library has a copy which is ascribed to 1723. It is certainly to be dated after 1722, when the "Gout Stone" was first advertised, for it carries an advertisement for a 'Treatise' on that product; and before 1726 when the base of the operation moved from "just by the Rose Tavern without Temple-Bar" to Devereux Court. It could have been printed at any time between those dates, though the "Introduction of a New Method of Writing a great deal in a Little Time" was announced as ready to give away in the near future both on 17 November and I December 1722. these were tame enough, and what became the ubiquitous symbol of the Anodyne Necklace products was the necklace itself suspended on the page between two flying angels together with a seal with an enclosed necklace surmounted by a child's head and ANODYNE and NECKLACE running round the seal. You could hardly look at the advertisement pages of any newpaper without a version of these logos catching your eye. It was extremely successful, to judge by its longevity. The bulk of the company was also increased by the acquisition of its own printer; at least, every pamphlet and "treatise" to be issued by the Anodyne Necklace firm until at least 1730 was printed by "H. Parker".
There are four non-quack items which are recorded as having been printed by "H. Parker" before his engagement with the firm around 1714. These are all successive editions of a series of poems, Pastorals. After the simple manner of Theocritus.36 But these are rare items in a career which, after his joining "Anodyne Necklace", seems exclusively to have been in the service of the Anodyne Necklace and all its various publications.
We know that he was Henry Parker, that he was out of his apprenticeship in 171 1, and that he printed the Tanner shorthand books from 1712 onwards. He was probably the son of the more famous George Parker, who was known as a publisher of almanacks and as being fiercely anti-Whig.37 George Parker had published his own medicines, and no doubt there was a connection in the quack confraternity that allowed the son fairly easy access to the printing of quack materials.38 In addition, Henry Parker printed one of his father's ephemerides, that for the year 1712-though the almanack continued its existence under various printers from 1708 to 1781. It could be that his father was helping his son get started in the business in that year. However, we do find Henry Parker selling one of his father's nostrums, the "Coelestial Anodyne Necklace firm was to produce several examples through the 1720s and 1730s.40 More immediately, now that it was a group of people with differing kinds of expertise, it went sailing ahead.
The first thing to do was to cope with Mrs Garway. She had a name that was well-known to Londoners from the famous coffee-house with the family name,41 and she had a thriving outlet for Choke's necklaces, and so she was brought into the enterprise. This was not without some initial difficulty, as she obviously had a stock of the older necklaces, and she was going to off-load them as she could. Hence we find occasional announcements to beware that you get the right kind of necklaces from her, at a slightly later date. But the year 1717 saw first her rivalry for the necklace trade, then her adoption. We find her, for instance, publishing what is substantially a Choke advertisement on 6 January in The Daily Courant, together with her own "Rider's Lozenges famous for Cure of the Distemper, vulgarly called the Heartburning", which she sold wholesale and retail. On 26 January The Weekly Journal, or British Gazeteer was advertising Anodyne Necklaces, "Sold ONLY Up one Pair of Stairs at the Sugar-Loaf, a Confectioner's Shop over against Old Round Court near the New Exchange in the Strand, and not at Mrs. Garway's at the Royal Exchange Gate, or any where else." But on 16 February that newspaper carried an announcement from "Paul Chamberlen M.D.", dated 5 February, denouncing a necklace "published in Cornhill" which claimed to be recommended by him. He asserted that the only authorized outlets were "The Sugar Loaf against Old Round Court in the Strand", "Mr Coopers by Hungerford Market", and "Mrs Garways's at the Royal-Exchange Gate". So, by February she was part of the team. Yet by the end of the year she was still being warned against: "But those Persons who go to Mrs. Garways for it, are desired to take Care, least they have another Necklace, Sold them instead of this . . .".
Tanner and Mrs Garway between them seem to have brought into the enterprise another money-spinner, a treatise which was to run, in a variety of forms and guises, 40 for many years in the market-place. This was the Practical treatise, purporting to explain the symptoms and cure of the venereal disease, which had been on the market since 1713. It was savagely attacked in 1719 by Joseph Cam in his own treatise, A short account ofthe veneral disease,42 and his onslaught included several pages exposing the writer's medical ignorance, and attacking the ways in which on one occasion a medicine will be "thefamous Elixir" for venereal disease, and on the next an "individual Tincture for the gout", though it was the same medicine. He advised Tanner, on the other hand, to reprint his treatise on canary birds "because its Use is extensive". But, more substantially, he attacked the advertising gimmick of publishing testimonials to the medicine from those who claim to be cured by it. These "Vouchers", he wrote, come from those whose poverty is obvious, and, when the patient is told that his guinea will be refunded and the cost of the advertisement reimbursed if a patient is willing to testify and ifthe medicine's cost is a guinea (which it is), then the list of "Vouchers" is as likely to be a list of dissatisfied customers getting their money back, though having to lie for it.
Tanner also provided an example, according to Cam, of the kind of extravagant claims made for a quack medicine that was being promoted:
In the first place, too much is proved by these Advertisers; for by them, it must be the Dew of Heaven! and this Gentleman has been stamp'd on purpose by the Almighty Finally, he produced cases where the "Scheme-Maker's Specifick Elixir. . ." with his "Specifick Electuary" had been bought and tried with disastrous results, consequences which were due partly to the ingredients being quite common and without specific indications for venereal infections, or which would be specifically contra-indicated. Of course, anyone who had tried unsuccessfully the "Scheme-maker's" medicines would be cured by "my Elect. Mirab. my Spirit. Antidysuricus, and Balsamick Pills".
Apart from attacks like these, there usually was another side of the enterprise that had to be monitored constantly, the plagiarists and forgers who were seeking redress from the Anodyne company, whom they, in turn sought to stamp on. So, when we turn to the 'Practical Scheme' we find an advertising and pamphlet war going on. 'A PRACTICAL AND PHILOSOPHICAL SCHEME' of no date or place of publication (though likely to be around 1717),43 promises a refund of the purchase price of a guinea if a patient bought the advertised medicine and yet showed no improvement in 21 days. It singles out as useless a single nostrum, that "Specifick, Sold at Mr. Cooper's and Mrs. Garaway's", and it contrasts the many who have been unable to find help from this or "the most eminent Physicians, Hospitals, Colleges, Surgeons" with those unfortunates who did at last find "a perfect Cure 44 The Weekly Journal, or British Gazeteer, 19 and 28 Dec. 1717: "Just published, and given away Gratis to to [sic] any One that will but ask for it, at Mr. Lovell's a Toy-Shop at the Sign of the Pattern, (over-against Great Suffolk-street-end near the Hay-Market, by Pall-Mall, and at Mr. Jeremiah Pain's, a Toy-Shop at the Bunch of Grapes in Pope's-Head-Alley, over-against the Royal-Exchange, Cornhill) a Plain and practical Discovery of the Nature and Cause of the Secret Disease, with a short, far more private Easy, and compendious Method of its Cure, than any hitherto extant. To which is appended, The Grand Impostor discover'd; being Remarks upon the Practical and Philosophical Scheme of the Secret Disease; wherein is made appear by undeniable Demonstration, the Insufficiency of that Author's Royal Specifick (which is Further defences and attacks masquerading as testimonials appeared in the newpapers on behalf of either "the Grand Specifick" or "The Royal Specifick".4s But neither of these competitors for this side of the lucrative business survived against the Anodyne Necklace and its 'Practical Scheme', a document which, as the "Five and Twentieth Edition" of 1719 says, had been "Published since March 1713 .46 It became something of a flagship for the firm, and Mrs Garway altered her shop sign to the "Practical Scheme"; the pamphlet was still going strong in 1742, 30 years after its introduction.47
The title 'Practical Scheme' was altered several times over the years to include whatever the promoters wanted to advance on the public, though the pamphlet could always be issued as a simple treatise on venereal conditions.48 So sometimes 'Practical Scheme' was expanded into a catch-all title advertising a variety of treatments for a variety of conditions in a series of "treatises" or "discourses", seven or even nine at a time. They were always "given Gratis at the Anodyne NECKLACE without Temple-Bar, at Mrs Garway's, the Sign of This Book at the Royal Exchange-Gate; and at Mr. Cooper's the Corner of Charles Court in the Strand", or at other outlets as time went by.49 Sometimes the discourses were said to be "useful", and occasionally they were "Physical".50 In some form or other, then, the 'Practical Scheme' remained before the public eye, and under that umbrella many venereal remedies were promoted, the firm always having their sights on whatever was currently fashionable.
Being in the venereal trade meant cashing in on anything that might be guaranteed to bring in the customers, and the enterprising firm was as active on the fringes of sexuality as it was in its disease. Some of its publications are known only through the newspaper advertisements, and might well have been pornographic.5' The firm was, for instance, very quick to cash in on the question of masturbation, raised acutely by the publication of Onania-2 in 1708. Although this was by no means the first book to and GENITAL Imbecilities", which are "Gleets and Weaknesses", "The Bane of Virility, or Manhood, in the one Sex, and Destroyer of Fertility or the Bearing of Children, in the other", again, among other causes, attributable to "Self-Pollution (that cursed School Wickedness, which spoils all our Youth, by nipping their Manhood in the Bud)".57 Nonetheless, the standard sexological work was the 'Practical Scheme' and its variants.58 These were treatises that told you how you could cure yourself on a journey,59 those which were intended for patients who only had a "common OUTSIDE Venereal Infection",60 those which offered a survey of "the various Methods of Cure of the VENEREAL or SECRET DISEASE", various issues of a work on "a BROKEN CONSTITUTION", a 'Pharmacopaeia Venerea: Or, A Complete Venereal Dispensatory' and so on. New nostrums were revealed, like the "Specifick Bolus" of 1721 to 1728, to be found in the "Treatise (just published) Of the Symptoms and Cure of a Gonorrhea". 61 Alongside venereal diseases and associated sexual matters, there was a constant and thriving business in "gout". Right from the beginning, when the critic scathingly mocked those who might pretend that a nostrum that one day was sold as a specific for the pox could next day double as a cure for the gout, advertisements cashed in on people's pain. In 1717 was published 'A New System of the GOUT and RHEUMATISM, drawn from Reason, Anatomical Observations and Experience'; in 1720 it was 'The GOUT truly and fairly stated in a few Words', as the fourth of the 'Discourses' and of the 'Discourses of the Practical Scheme'; in 1723 as 'The GOUT and Weaknes [sic] DIARIES. Also the secret-Patient's DIARY', as the second part of an advertised cure for "Recent or old GLEETS, or other such WEAKNESSES" where the GOUT would be "surprisingly Cured, so as not to return by a Particular Specifick Secret to be taken by Drops in a Glass of Wine", or as an advertisement by itself.62 Later the firm attached itself to famous names and rode on their backs, putting the names in bold type alongside an effective logo of a man with a heavily bandaged foot on a stool. So we have both 'Dr. SYDENHAM'S Experimental Observations on the GOUT',63 and 'The HOSPITAL SURGEON OF THE GOUT, Rheumatism, Cholick, Dropsy, Stone, GRAVEL, and Venereal Complaints',64 the latter cashing in on the name of Belloste.65
For "gout" they tried a nostrum which, because it was based on the same "principles" as the Anodyne Necklace, and claimed to cure by releasing influences from a physical source that was carried on the body to the affected parts by "sympathy", ought to have had the same measure ofsuccess. But this "Gout Stone" of 1722 and 1723 had a short run.66 The problem was not merely that of persuading a usually gullible public with no effective cures for rheumatism, arthritis, etc., and thus willing to try anything once. There was a rival. Another firm was pushing its "Sympathetic Composition", brought over, it was claimed, from America, and carrying the very high price of five guineas. A newpaper war was waged in the advertising columns, the language colourful and libellous. The "American" marketing firm gave a comic account of "Anodyne", "going in Disguise, into Coffeehouses, and observing the Conversation of the judicious bend upon declaiming against him and his Chymerical Stupendous" which makes him alter his price to five guineas to keep up. They also dismissed "Anodyne" 's attempts to justify himself and to vilify them, in his turn. This was seen as "an exertion with all his dismal Rhetorick to blacken that which is out of his Power to conceive", as he flies from one Falsity to another, till at last, like one just drowned, he is willing to catch at every Rush, and now, past Hope, and gasping for Breath, proposes Things which he leaves a Woman to perform not daring to comply in Person with his own Offers.67 It was "Anodyne" who had attacked first, in January 1723,68 desiring Dr Mead, "or any Gentleman" to compare the two compositions which were waiting to be examined, "Open, as they are", "up One Pair of Stairs at the Anodyne Necklace without TempleBar", and to see that the opposition's rubbish is only "about two Inches of Common little Roll BRIMSTONE, which may be had for a Half-penny at most Grocers Stores . . .". But the same examination would, of course, reveal that "the GOUT-STONE is a real Medicinal Stone, and not so much as even like it, and consequently can be no manner of Counterfeit of it." But, counterfeit or no, it had a short life, despite a new logo with the motto, "I TOUCH & HEAL", and an advertisement that was a testimonial from "the Mistress of the Shop next to the Goat in Dartmouth-street, Westminster" that she had been cured, though before using the medicinal stone "she could not Head, nor use a Leg".69 It was still being promoted in 1725 in 'The Secret Patients DIARY. Also the GOUT and Weaknesses DIARIES.. .',70 but then we hear no more of it.
THE "USEFUL" PAMPHLETS
Perhaps the most enterprising ofthe ventures associated with the Anodyne Necklace was a series of pamphlets that were not produced to promote a nostrum directly, or directed ostensibly to medical conditions, with the nostrums bringing up the rear, but that were modelled on the shorthand pamphlet. These "useful" free pamphlets were aimed at a middle-brow, lower middle-class readership, the new class in early eighteenth-century England. This meant that the producers had to have journalistic flair to catch the mood ofthe times, the feelings and fears ofthe target audience, and an ability to capitalize on current events.
Great success, for example, attended a series of pamphlets on the plague, with the scare that the Great Plague of 1665 might be repeated in Britain, following an outbreak at Marseilles in 1720. As we know from the number of publications, such as books of remedies, methods of prevention, histories of the plague, pamphlets and advertisements, and from Defoe's Journal of the plague year, as well as the draconian measures for quarantine rushed through Parliament, there was genuine alarm throughout the country. Anodyne Necklace cashed in early, and kept up its momentum for a whole year. Its first pamphlet was announced on 4 November 1720, and the temperature of the title-page, published as the announcement in the press, was as high as any scaremonger could wish.
To Morrow will be publish'd, purely for the Publick Good,
The dreadful PLAGUE at Marseilles consider'd and compared with that terrible Plague in London, in the Year 1665, in which dy'd above 100,000 Persons, between 8 and 9000 being commonly swept away every Week; the common Sight in London Streets being nothing but Carts loaded with dead Bodies, and the Carmen crying out, BRING The firm must have been delighted to announce at least twice, once in November 1720, and again in February 1721, that it had to reprint the pamphlets, the demand having been so great for "those few Thousands which were at first printed off". Despite this seeming success the pamphlets were well-advertised in many newpapers.73
Other subjects of equal public interest resulted in pamphlets, free to anyone who cared to call for one, though, occasionally, with the announcement (when the topic was "dangerous") that no boy or girl sent for one would be allowed to have it. Often the pamphlets would have been recognized by a well-educated audience as deriving from named and often well-known sources. A Swift, for example would have seen quite clearly that Bishop Francis Godwin's work, The man in the moon (1638) was the source for the firm's pamphlets on the migration of birds. Godwin's work had been an early exercise in projecting the theory of gravitation in a fantasy. He invented a man, one Domingo Gonzales, who, marooned on the "blessed Isle of S. Hellens, the only paradise", learns to use the local large birds, "gansas", as a means of transporting himself from part to part in a kite-like structure. After a series of adventures, he is taken by them, along with other migrating birds, up into the moon. He stays there for 18 months, then is brought back to earth in a reverse migration.74 The Anodyne Necklace advertisers, shamelessly pillaging this science fiction, tried to persuade readers that indeed a man had been up to the moon, and that their pamphlet was a record of matters of fact, and so they produced their "Enquiry" of their "Solution", "of the Question / Where the SWALLOW, the NIGHTINGALE, the / WOODCOCK, FIELDFARE, CUCKOW, & other / Birds of Passage Go, when Absent from us".75
Again, when eclipses were looming, then there still was some residual fear in the population about signs and portents, remnants of older ways of thinking about the heavens. The firm obliged by offering its free pamphlets. A "Great and Total" eclipse of the sun, predicted for Monday 11 May 1724, was prepared for by an appropriate pamphlet that would lessen the Consternation that People, ignorant of the Cause of Eclipses may be put into... when it will be so surprisingly Dark, that the Stars will be seen, an exact Curious Draught shewing at one View, the whole gradual Passage of the Moon over the Sun's Body, as it will appear in England, Scotland, Ireland, France, Holland, and the Low Countries, and A Wild Boy was brought to England from Hanover in 1725, who had been found living alone in the woods at about the age of 12. Speculation raged as to how he had survived (as was presumed, falsely, from infancy) all that time in the woods. "Peter of Hanover" became something of a celebrity, was placed under royal protection, and spent the next 68 years in captivity.78 The advertisers issued an eight-page pamphlet, embellished with a woodcut-as was their practice-showing Peter in civilized clothing, but with bushy, unkempt hair, a crouching wild beast on his left, and a boy up a tree on his right. The pamphlet speculated, as everyone else was doing, about his survival in the woods, and it gave readers a glimpse of Peter's messy behaviour at court.79
But Hanover meant more to Englishmen whose King was Hanoverian than wild boys who happened to be found in woods there. At times there were murmured complaints that the monarchy was over-involved with the affairs of Hanover, to the detriment of England. So when the King, George I, died at his home-town of Osnabruck on a journey to Hanover on 11 June 1727, there was a surge of hope that England might yet escape from the Treaty of Hanover (of September 1725, between England, France, and Prussia), which threatened to lead Britain into a European disaster. Such sentiments might be thought of as Tory, or even Jacobite, but the advertisers cashed in on them too. Elrington Ball, London, 1912, vol. 3, p. 304 legal tender (though they had for years been refused by banks and revenue officials), the advertisers were ready to strike a bargain. They proposed to accept the non-legal coins as payment for the Anodyne necklaces "or any of the other Things there are mentioned in the Books that are There Given away Gratis", as they advertised in the press.81 As ever, they claimed a philanthropic motive, because "whatever is thus received, will be exchanged at the Mint all together afterwards, and the Author of the Anodyne Necklace will take all the Loss to himself."
Exactly what was being promoted in 1736 when there was a new 'Act ofParliament against GENEVA, and Other SPIRITOUS LIQUORS' we have no knowledge, but it was "A HOLE TO Creep OUT At". It was a "new Dramm, far better than GIN, and a New PUNCH far WHOLESOMER than either Brandy, Rum, or Arrack Punch."82
The business of drink entered the firm's pamphlets several times. In 1730 they followed a healthy drinking line by a pamphlet on 'WARM DRINK'. In 1724 there had been a pirating of an old publication of 1641, which had proposed that warm beer was better for you than cold beer: ' written for a comfortable, middle-class readership, and the adventures are in keeping with that audience's values. They could be expected to appreciate the gentle jokes; and Steele's compliment to a contemporary poet would, no doubt, have been taken as graceful and well-turned in the description of two unique adventures, neither of which ever happened above once in my life. The first was, my being in a poet's pocket, who was so taken with the brightness and novelty ofmy appearance, that it gave occasion to the finest burlesque poem in the British language, entitled, from me, The Splendid Shilling. The second adventure, which I must not omit, happened to me in the year 1703, when I was given away in charity to a blind man; but indeed this was a mistake, the person who gave me having thrown me heedlessly into the hat among a penny-worth of farthings.9' Anodyne's shilling follows Steele for most ofits length, but addresses itselfat the end to its own particular audience, people who would know what a shilling could be expected to do in their world's systems: "Innumerable are the times I have been sent for A chapter in the biography of Gaspare Tagliacozzi tells the story of his rhinoplasty, and quotes some of the many embroiderings on the truth, some of which gave rise to Butler's verse.94 Steele continued a line of stories that had been current for 150 years, only to have his essay re-adapted as an elaborate money-catching puff for a quack medicine.
Central to the firm's success was the old doctrine of "sympathy", whereby influences could travel over space and have a profound effect at a considerable distance. The nose that "Taliacotius" grafted from someone else's flesh (the arm-Butler wrote, "Bum") dies when the original "owner" dies. This was only further proof, if indeed such were needed, that the Anodyne Necklace was bound to work, incorporating as it did the principle that underpins the story of "Taliacotius". Science sells nostrums; and what had been a diversion for the tea-table can become a hard sell in the market-place.
Any means to catch the public eye, the clever use of the advertisement columns of the newspapers, eye-catching logos, and plays on popular fears, superstitions, and beliefs, were all used. Just at this time advertisers were becoming masters of the free "treatise". Many of them are lost, but enough survive to show that type was constantly being reset for the different "editions", that printing, in some cases thousands at a time, was continuous, and that the printer was a successful businessman in his own right.
The central plank of both the business and the prosperity, the Anodyne Necklace, was kept before the public's eye for very many years, and its name passed into common parlance.95 For well over a hundred years, advertisements proclaimed the appearance of treatises on the necklace, which were published, it was claimed, in most of the European languages. In the 1730s, aside from the "Anodyne Necklace", the main outlet for the firm's products and treatises came to be "at Mr. Bradshaw's Stoughtons and Daffy's Elixir Warehouse, at the Golden Key, under the Back Piazza of the Royal Exchange". Robert Bradshaw, who had been associated from the early days, by then seems to have been a powerful force in the enterprise, one of the men who did well from the Anodyne Necklace for many years. However, by the turn of the century control had passed into the hands of one man, Basil Burchell, who marketed both the "Purging Sugar Plums" and the Anodyne Necklace. He operated from the 93 Hudibras ni, canto 1, 11. 279-84, first published 1663. 94 Martha Teach Gnudi and Jerome Pierce Webster, The life and times ofGaspara Tagliacozzi, surgeon of Bologna, 1545 -1599 E.g., in Goldsmith's The Vicar of Wakefield (1766), the son is talking to his father: "My first scheme, you know, Sir, was to be usher at an academy, and I asked his advice on the affair. Our cousin received the proposal with a true Sardonic grin. Aye, cried he, this is indeed a very pretty career, that has been chalked out for you. I have been an usher at a boarding school myself, and may I die by an anodyne necklace, but I had rather be an under turnkey in Newgate.. .". Collected works of Oliver Goldsmith, ed. Arthur Friedman, Oxford University Press, 1966, vol. 4, p. 107. "Sign of the ANODYNE NECKLACE, No 79 Long Acre, Two Doors from Great Queen Street, London".96 As so often in the history of any long-lived quack medicine, he was also fighting off "deceits practised by a set of artful and unprincipled men", "ignorant quacks", who were forging and marketing their own versions of the famous remedies.
Some of these Imposters have not only copied the various Books and Bills of Directions, but have been so transcendantly flagitious, as boldly to assert to those who have gone to their Shops by mistake, that the person who prepared their vile compositions, is the same who prepares them for Mr. BURCHELL; ... 97 PRINT 
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But by the time that the business had passed to Burchell the alteration was noticeable. Gone are the promotional pamphlets and elaborate use of newsprint to work on current fears or preoccupations. We are left with a successful, long-lived, and by then seemingly respectable quack remedy.
What we have witnessed are some of the ways that the ingenious and enterprising eighteenth-century businessman discovered and exploited to promote his products. This has become an established part of the capitalistic world, and watching the development and diversification (as we would call it) of quack remedy advertising copy, from company logo to the free booklet, is instructive. We see examples of marketing methods and manipulation appropriate to a culture of nearly 300 years ago, and yet they can seem all too familiar. We witness the systematic exploitation of the rapidly-exploding newspaper medium, and continual changes and innovations being played against the constancy of the original product, known for generations and therefore unquestionably to be trusted. We may think of products of the day before yesterday, like "Jenning's Fever Cure" and "Syrup of Figs", as reincarnations perhaps.
But we see, above all, how an advertiser plays on the reader's fears, anxieties, prejudices and concerns, and we can follow this both in progressive changes in advertising campaigns, and in the assumptions, voiced and unspoken, in the advertisements themselves. They address, above all, a male readership-as witnessed, say, by the sexological materials that figure so prominently in the Anodyne Necklace's output. But a father's concern for his family was equally the base upon which much could be built, given the concern of all parents about high infant mortality.
But the single most significant feature of the whole story is the speed and agility with which the quack advertiser both monitored the mood of the moment and responded to it, like any good journalist. Whatever could be capitalized on, whether a plague scare, a curiosity about the moon's eclipse or the migration of birds, was to be used. And for this there had to be a ready copywriter and an organization able to move quickly into print, both with newspaper advertisements and independent 96 Wellcome 34221. 97 Wellcome 64640. pamphlets. This was a golden age of print, when print was not only power, it had its own inherent authority. The pursuit of a complex network of advertising, and advertising methods, during this early period raises interesting questions about training the public to read advertising material, and the ways in which the material developed its persuasive power when concerned with deep anxieties about illness and death.
But an effective organization has to have a system, and the success of the venture can be seen by the fact that a single printer, Henry Parker, for so long published all the material, much of which inevitably, being ephemeral, has been lost to us. Looking at the bald entry for him in the standard handbook of printers of the period might well lead one to believe him unimportant.98 But his real success and standing can be readily seen when his dynasty is traced in the Stationer's Company Register 1701-1800.99 Here he is shown as having 12 apprentices from 1719 to 1727, two of whom were his sons George and Thomas, who in turn became heads of successful printing firms with sons carrying on the business until the end of the century. And this success seems mainly due to the work associated with Anodyne Necklace.
To the quick-thinking and calculating exploiter of man's anxieties about his health go rich rewards, and Anodyne Necklace is an interesting early example of this. 
